
Subject: 

GCSE Media Studies 

COURSE CONTENT 

Non-Examination Assessment (NEA): Creating a Media 

Product (coursework) 

30% of GCSE 

A choice of topics linked to a brief which changes annually. 

Students produce: 

• a statement of intent 

• a media product for an intended audience 

The NEA brief is issued by the examination board in June 

and students create their product at the end of the first 

year of the course.  You will create a media product such 

as a website, print advertising campaign, part of a 

newspaper or part of a magazine. 

 

Students will study all areas of the framework in 

preparation for examined units: 

• Media industries 

• Media audiences 

• Representation within the media 

• Media language 

• Contexts of the media 

 

Close Study Products 

Study and assessment will focus on 18 close study products 

from a wide variety of media.  These include: 

Magazines 

Advertisements and marketing campaigns 

Newspapers 

Online, social and participatory media 

Video games 

Radio 

Music video 

The film industry 

Examination Board:  AQA 

Progress into Careers / Sixth Form / Higher Education:  

Sixth Form: A Level Media Studies 

Higher Education: Degrees in Media Culture and Society, 

Media Production, Media Communication, Visual 

Communication and Media Design 

Careers: Advertising, Journalism, TV production, Media 

Technician, Editing, Lighting Technician, Photography, 

Producer, Stage Manager, Runner, Theatre, Social 

Networking, Web Editor. 

Assessment Components:  

Paper 1 Written examination: 1 hour and 30 minutes 

35% of GCSE 

Questions will focus on media industries, audiences and 

representations.  Questions will relate to an unseen source 

and the close study products. 

Paper 2 Written examination: 1 hour and 30 minutes 

35% of GCSE 

Questions will focus on media language and contexts of 

the media.  Short, medium and extended response  

questions assessing depth of knowledge and 

understanding of the course. 

NEA—creating a media product 

30% of GCSE  

Individual, practical production of a media product. 

Additional Information:  

Media Studies is a particularly valuable subject given the 

prominence of media in young people’s lives.   

The course allows students to analyse and evaluate key 

messages whilst applying these to a media product of their 

own and to reflect on the impact of the media on society 

today. 

Curriculum Leader:  Mrs D Harrison 


